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CONSENSUS 
Advisory Board Meeting

22nd October 2009
NUI Merrion Square, Dublin 

CONSENSUS: 
ADVISORY BOARD MEETING AGENDA

• Welcome (Anna Davies)
• Overview of project (Frances Fahy and Henrike Rau)

– Objectives, Outputs and Policy Relevance

• Progress to date and plan for next 6 months (Jessica Pape)

Coffee Break

• Presentation and discussion of findings to date: WP1
• Discussion
• Role of Advisory Board
• AOB

Overview of project

• Objectives
• Outputs
• Policy Relevance

Objectives 

ConsEnSus aims to 
…deepen our understandings of the key 

determinants, motivations and factors that 
shape consumption behaviours including 
incentives and barriers, attitudes, 
situational context and the interaction 
between them 

EPA STRIVE THEMES

• how consumption can be measured and 
evaluated

• how sustainable behaviours and incentives are 
being developed and implemented

• identifying links between consumption, health 
and well being and

• how matters of household consumption are 
being governed through institutional practice and 
participation.

ConsEnSus Project Structure
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Work packages 1&2: 
Sustainable Lifestyles

• Review existing policy, best practice and 
tools for governing sustainable living and 
establish network for sustainable 
consumption research (1Post Doc)

• Design Sustainable Living Survey (SLS) 
and generate baseline data on attitudes 
and behaviours towards sustainable 
consumption (1 PhD)

Work package 3: 
Transport, Mobility and the Consumption 

of Distance
• WP leader: Dr Henrike Rau (School of 

Political Science and Sociology, NUIG)

• 2 PhDs
• Collaboration with DERI

Work package 3: 
Transport, Mobility and the Consumption 

of Distance

• Analysis of existing transport and mobility 
patterns in Ireland

• Sociological investigation of transport policy 
(institutionalist approach; national and 
international)

• Development and implementation of incentive-
based programme for modal shift (IPMS) 

• Development and testing of guidelines for the 
use of virtual mobility tools (VMT)

Work packages 4,5&6:
Shelter, Washing and Food

• Develop and test scenarios for sustainable 
households: shelter, washing and food 
– Using stakeholder workshops develop future 

scenarios for more sustainable households 
with respect to space heating, cooling, 
lighting, washing, shopping, cooking and 
eating 

Outputs
Academic Outputs
• 12+ articles in 

international peer-
reviewed journals; 

• 4 PhD theses; 
• An international 

conference (2012); 
• An edited book; 
• 10+ presentations for 

national and 
international 
audiences

Policy Outputs
• Sustainable lifestyles survey; 

Baseline reports on 
consumption within the sectors 
of transport, energy, water and 
food;

• Critical reviews of international 
good practice with regards to 
promoting, implementing and 
governing sustainable 
behaviour;

• Action plans for encouraging a 
transition to more sustainable 
lifestyles in Ireland

Outputs cont.

Reporting
• Six-monthly technical, financial, synthesis 

and final reports for the EPA SAFER data 
base

Cross-border sustainable consumption 
research network (SCRN)

Project web-site
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Policy relevance

• ConsEnSus will:
– Provide up-to-date information on SC 

attitudes and behaviour for policy makers and 
SD practitioners in Ireland and abroad

– Critically assess existing policy and best 
practice in key SC policy areas

– Develop and test tools for governing 
sustainable living in Ireland 

Policy relevance

• ConsEnSus aims to:
– Make a major contribution to the development 

of SC policy in four key areas
– Transport and Mobility

– Energy
– Water 
– Food

– Contribute to implementation of existing SD 
goals and policies in NI and RoI

Progress to date: WP 1 - 3

• WP 1: SCR Network established, Literature and Policy 
Review Best Practice and Irish Context ongoing

• WP 2: PhD started; review databases and literature for 
survey ongoing; key themes for the questionnaire survey 
extracted from previous research and European surveys; 

• WP 3: 2 PhDs started; literature review and 
exploratory fieldwork (ongoing); cooperation DERI; initial 
exploratory interviews

Progress to date: WP 4 - 7

• WP 4&5: PhD started; review databases and 
literature for survey ongoing; PhD Module Introduction to 
Sustainable Development 

• WP 6: Literature review; supervision of thesis 
economic student on food consumption Ireland & 
development of working paper

• WP 7: Website established and updated; coordination 
of project (reports and meetings); dissemination of 
research findings among team 

6 Month Plan: WP 1 - 3

• WP 1: Further development of SCRN, Literature and 
Policy Review Best Practice and Irish Context ongoing; 
result in reports and papers

• WP 2: Development of Survey among team in 
November; Pilot / Pretest December; start fieldwork 
02/10; PhD thesis 

• WP 3: Exploratory fieldwork (ongoing); cooperation 
DERI on development of virtual mobility tools; research 
on incentives for modal shift, PhD thesis

6 Month Plan: WP 4 - 7

• WP 4&5: International Review of literature ongoing; 
Visioning workshops; Environmental Assessment of 
Scenarios, PhD thesis

• WP 6: Literature review ongoing; publication of results 
in working paper and reports 

• WP 7: Website development and updating (ongoing) 
and use for SCRN; coordination of project (reports and 
meetings); joint publication of articles; dissemination of 
results: SAFER database
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The challenge of sustainable 
consumption

• The Irish Context: a brief 
overview

• International Best Practice 
examples

The challenge of sustainable 
consumption

• Challenges for Sustainable Consumption 
in Ireland
– Individual Consumption Patterns
– Institutional / Political Context 

• Policies to tackle SC in Ireland
– Republic of Ireland (RoI)
– Northern Ireland (NI)  
– Cooperation North and South

The challenge of sustainable 
consumption

Environmental Pressures 
– Economic Growth: Celtic Tiger

• Transport
• Energy 
• Food 
• Water

Transport

• Increase of greenhouse gas emissions from the
transport sector: Ireland had highest increase (130%) of
any EU state during the period 1990-2003 (EEA)

• Car dependency: 1981 - 2002, using the car to get to
work has risen from just over one third of respondents to
over half. Bus and bike usage has fallen and rail travel

only slightly increased (Irish Census 2002)

Energy

• Significant demand growth (3,7% per annum average
growth since 1990)

• High import dependency (91%)

• Low renewable energy (2.7%)

• Energy accounts for 66% of Ireland’s greenhouse gas
emissions

• But also: 8% improvement energy efficiency last ten
years; rapid recent growth in wind energy (46% 2006)
(O’Leary et al. 2009; based on SEI data “Energy in Ireland 1990-2006”)

Figure 1:
Total Primary Energy Requirement (Mtoe)
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Figure 2:
Total Final Energy Consumption by Sector

Figure 3:
Renewable Energy Contribution

Food: Key Drivers SC 

• Human Welfare (Fairtrade)

• Animal Welfare (Free range eggs, dolphin-
friendly tuna)

• Health Aspects 

• Ecological Aspects: Organic Products � no 
pesticides, less fertilzer; less environmental 
impact (but: price differences) 

• Local products � Food Miles 

• Instruments: labelling, funding

Findings BordBia 2008 on organic food 
consumption Ireland  

• Recycling is currently seen as the ‘fix all’ for all 
environmental related problems in Ireland

• Organic food is a growth category (€104m = 
+82% growth in 2 years)

• 45% of all shoppers in 2008 vs 20% in 2003 
(purchased in last month)

• More people buying organic habitually since 
2003

Food: Reasons for not buying organic 
food Ireland (BordBia 2008) Water

• Daily water consumption per person in Ireland is
over 148 litres

• No details of water consumption due to removal
of water charges for domestic usage in 1997

• OECD (2000) recommended reintroduction of
charges and installation of water meters

• National Tax Report 2009: Recommends water
charges; introduction?
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Political and Institutional 
Challenges

• All-island cooperation: not sufficient yet 
• Trade-off Economic Growth vs. 

Environment 
• Implementation and enforcement 

problems
• Fragmentation of Policy

Policies: Republic of Ireland

• Sustainable Development Strategy 1997 
(SDS)

• Independent Regulatory Agency: EPA 
established 1992

Lacking:
• No coherent framework for SC 

– Fragmented; not one department responsible

Policies: Northern Ireland

• Sustainable Development Strategy  (SDS) 
– Last of UK regions to establish SDS in 2007

– Closely resembling UK strategies 

• No independent Environmental Regulatory 
Agency established (yet)

Cooperation RoI – NI:

• 1998: North-South Ministerial Council 
(NSMC) established 
– cross-border environmental responsibilities, along with 

other areas of cooperation including transport, agriculture, 
and waterways management

– “…progress on an all-island and cross-border sustainable 
development strategy and policy are by no means 
guaranteed ” (Barry 2009)

• All-island Energy Market (SEM)
– 2007 established

The Need for ConsEnSus

• Consumption patterns reflect socio-cultural 
values and practices which differ among 
nations 

• No data on all-island sustainable 
consumption behaviours in Irish Context

• Need for policy recommendations 
regarding transport, food, water, energy 
which work in the Irish (all-island) context

The challenge of sustainable 
consumption

• International Best Practice 
examples
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Best Practice Examples

• ‚Good‘ versus ‚Best‘ Practice
• Examples from OECD Report 2008: 

– Mix of instruments better to tackle Challenge 
of Sustainable Consumption

– “The effective policy approach will be 
determined by a range of factors including the 
issue, existing legal frameworks and the 
social and cultural environment.” (OECD 
2008)

Understanding Consumer 
Behaviour

• Policy tools need to be targeted to 
different types of households, individuals 
or groups

• Variables: income, age, biases, attitudes, 
gender (OECD 2008) 

• OECD Consumer Survey
• UN Marrakech Process Consumer Survey

Best Practice: Ireland 

• Plastic Bag Levy : A 15 cent (increased to 22 cent) levy 
on plastic bags reduced consumption of these bags by 
92% and promoted the use of reusable bags by the 
majority of shoppers 

• Education: The Irish Sustainable Development 
Commission (COMHAR) Schools Pilot Project is 
developing ways of incorporating the key principles of 
sustainable development, including consumption, into 
the existing school curricula. 

• Energy Efficiency 
• Recycling

Recycling Patterns Ireland
(Quarterly national household survey 2005)

Recycling Patterns Ireland

• Quarterly National Household Survey 2005: 
• Household waste recycled in 89% of households
• Almost 1.3 million households (88.7%) reported that they 

recycled some element of their household waste in the 
third quarter of 2005, representing a significant increase 
on the 47.9% in the first quarter of 1999. 

• While 165,200 households did not recycle any 
household waste item in 2005, 28,600 of these reported 
that they would recycle if the facilities were available.
��� � importance of infrastructure

Best Practice: Energy

• OECD 2008:

• Combination of instruments : information 
(labelling), standards and economic instruments 

• Energy Efficiency labels alone not effective: 

– Only minority buy energy-efficient products

– Reinforcing information with energy tax helps 

– Households facing higher costs tend to 
purchase energy-efficient appliances
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Best Practice: Energy

• UK: Energy efficiency of household appliances
– Cooperation with stakeholders to devise “roadmaps” for phasing 

out unsustainable products; 

– Instruments: labels + minimum energy performance standards 
– Business: eco-designs and efficiency gains 

– Phasing out of less efficient machines; price differentials reduced 

• France : Small Steps for Individual Change
– French environmental energy agency, ADEME: started a 

television communications campaign in 2005 to mitigate climate 
change, Energy Savings: Hurry Up. It’s Getting Hot, where 
individuals tried to break through consumer apathy and 
suggested small steps for conserving energy. 

Best Practice: Transport

• Personal transport decisions strongly 
influenced by cost � financial (dis-) 
incentives

• Possible instruments: Petrol taxes and 
congestion charges combined with 
investments in public transport (OECD 
2008)

Best Practice: Transport
• Norway and Denmark :  charges on car prices 

based on level of vehicle CO2 emissions; tax 
deductions to cars running on alternative fuels

• Canada: discounts on fuel-efficient vehicles, 
incentives to remove older vehicles from road

• London and Stockholm : Congestion charges

• France: Free bike programme launched in 2007 
placed 20 000 bicycles at more than 1 000 
stations around Paris in the attempt to reduce 
car traffic and pollution ��� � initiated Dublin 2009

Best Practice: Food 
• Austria, Germany, France, Sweden and UK 

encourage Fairtrade by giving financial support to 
labelling organisations, sponsoring public campaigns, 
and including these products in public procurement 
rules

• Austria : From a successful beginning in 2004: yearly 
Sustainability Weeks event when thousands of 
retailers throughout the country promote and have 
special offers on organic, fair trade, and locally made 
products

• Ireland : Organic food weeks 2009 in several cities

Best Practice: Water

• Many European countries, Australia, Canada, 
Mexico: tax on water use, based on consumption, the 
size of the house or number of occupants (same 
countries also have waste water charges)

• Denmark : Household water consumption was greatly 
reduced by a 150% increase in the price of water 
through a combination of taxes

• Ireland : National Tax Report (2009) suggests the re-
introduction of water charges

Best Practice: Labelling

• Nordic Countries : Nordic Swan eco-label: multi-country 
coverage (5 Nordic countries), high product uptake (1 
200 products in 60 categories), government certification, 
and extensive brand awareness among consumers. 
www.svanen.nu/Eng/

• Germany : sponsored a consumer organisation to build a 
virtual platform on a broad range of labelling activities in 
Germany and Europe, where consumers get updated 
information on over 300 eco-labels and the certification 
systems behind every label. www.label-online.de
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Best Practice: Encourage 
Sustainable Lifestyles 

• Netherlands: Broad Incentive approach to change 
consumption behaviour
– Local government and NGOs introduced a green 

loyalty point system where ‘green points’ can be 
earned and spent by consumer

– Earn green points for : recycling, use public service, 
buy local, fair trade or green products

– Use green points for : public transport tickets; 
discounts on sustainable goods 

– Card scanners feed data into central set of accounts 
– 2003: 10’000 cards, 100 outlets, 1,5million points

Click here to start again

www.consensus.ie consensus@nuigalway.ie


